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Summary of Insights 

Consumer conversations on Type 1 Diabetes were analyzed over a 30-day period to gather 

insights. Interesting insights have been discovered: 

• Conversations are predominantly from the developed economies. The United States & 

United Kingdom are where most conversations happened. 

• Female conversations were higher than male. Conversations seek and provide 

information about ways to provide care to Type 1 Diabetes patient in the family. 

• The key conversation themes were around the following:  

o The emerging Covid-19/Coronavirus pandemic and how it impacts those with 

compromised immunity. Families of patients are worried. 

o Insulin access and high prices are a major cause of concern.  

o Discussions on promising research on treatment or cure for Type 1 Diabetes. 

 

Consumer conversations carried a neutral to positive sentiment. About 13% of 

conversations were negative and in large part related to Covid-19 and about difficulty in 

accessing insulin and consumables needed for patient care. 

Besides Covid-19, the other negative conversations related to the rejection of Eli Lilly’s 

drug for Type 1 Diabetes.  

Several organizations, brands, medical practitioners and other influencers contributed to 

the discussions and brought forth inspiring patient stories. 

 

Covid-19 led peak 
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Figure 1: The volume of conversations over a 30-day period (March 2020). Sentiment 

distribution of consumer conversations. 

Methodology 

Auris, our AI powered consumer insights platform was used to create this report. 

Approximately 12,000 unique conversations on Type 1 Diabetes, sourced globally, have 

been analyzed. These conversations were captured from across mediums such as social, 

news, review boards and industry/consumer blogs. The platform’s interactive dashboard 

was used to dive deep into topics, subtopics and issues and its visualizations were used 

to unearth insights. 

Further data mining and analysis has been done to get deeper insights on themes which 

were brought forth by Auris’ AI. 

Demography of consumers discussing Type 1 

Diabetes 
 

A gender and location analysis of all the conversations was carried out. Some interesting 

insights have been obtained. 
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Conversations are led more by women than men. What explains this finding? Unlike Type 

II Diabetes, Type I Diabetes has a high proportion of young children as patients. Mothers 

are typically the primary care provider in such families. It is therefore expected that 

conversations around patient care, precautions, new treatment options and the like are led 

by women. 

 

Figure 2: Type 1 Diabetes conversations by gender 

Majority of users who engaged in conversations about Type 1 Diabetes belonged to the 

developed world. Within the developed world, the majority of the conversations originated 

in North America, followed by Western Europe. 
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Figure: Conversations on Type I Diabetes. The United States and Western Europe see 

most conversations. 

Within the United States, New York and Washington areas saw more conversations 

relative to other geographies.  

 

Figure: Eastern and Central America saw more conversations from within the country. 

The New York and Washington area saw a larger number of conversations on Type I 

Diabetes 

Within Western Europe, the United Kingdom saw the most conversations. 
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Figure: Type 1 Diabetes related conversations in Europe. 

This corresponds with the incidence rate of Type 1 Diabetes in different countries. The 

incidence rate is high in North America and Western Europe. Therefore, the conversations 

reflect the clinical reality on ground. 

 

Conversation themes 

Several topics of discussion emerged. The important themes were around the following 3 

themes: 

1. Concerns of the caregivers in the family with regard to their family’s health. 

2. Insulin access as a major issue. 

3. Covid-19 as a strong sub-theme given its impact on those whose immunity is 

compromised. 
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Figure: Key topics of conversations related to Type 1 Diabetes 

The following sections discuss in detail each of these consumer conversation themes in 

detail. 

Theme I: Concerns of the caregiver 

Type 1 diabetes patients are often young. The primary care provider is the 

immediate family, typically the mother. Therefore, a lot of these conversations are 

familial and emotional. These conversations reflect the concerns of the caregiver 

for the patient in the family. 

We deep dived into some of these topics to understand the conversations. The 

conversation word trees were revealing. Mothers, wives and daughters sought 

help, advice from and provided information to fellow caregivers. In nut-shell, it’s 

the women in the family who are in charge when it comes to Type 1 Diabetes. 
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Figure: Conversations reflect the concerns of the caregivers, typically the women.  

 



 

  

9

 

Figure: A word tree representation of how mothers use social platforms to seek answers 

to various questions related to their children. 

Theme II: Insulin access is a major cause of 

concern for patients. 

A deep dive into conversations reveal that patients face access issues related to 

insulin. These include issues related to availability, regulatory hurdles to securing 

prescriptions and pricing. A lot of the negative conversations related to issues with 

insulin availability. Campaigns by organizations and individuals championing the 

patients’ cause are also generating a positive response. 
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Figure: Many conversations relate to availability of pump and consumables. 
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Figure: Insulin prices are high and therefore a concern for Type 1 Diabetes 

patients. 
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Figure: Consumer conversations about supplies availability. 

 

Figure: Patient advocacy groups and influencers discussed the need to secure 

insulin for all under the insulin4all campaign. 

Theme III: The looming Covid-19 pandemic 

The Covid-19 or coronavirus pandemic has had patients worried. Type 1 Diabetes 

patients have relatively weaker immunity and sometimes have other co-morbidities 

such as asthma, for instance. Since Covid-19 causes respiratory issues in patients, 

worried caregivers are seeking help and discussing on ways to secure supplies. 

The patients and their families are at the forefront and proactively calling for social 

distancing. 
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Figure: Topics of discussion on Covid-19 & Type 1 Diabetes shows concerns 

about the high health risk. 

 

Figure: Conversations on how those with Type 1 Diabetes and Asthma are at very 

high risk because of Covid-19. 
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Top consumer stories on Type 1 Diabetes 

A few consumer stories garnered a lot of interest from other users on social media. Some 

are heartwarming stories of how people are helping each other during the Covid-19 crisis. 

People responded very enthusiastically to inspirational stories of patients who overcame 

hurdles because of their condition and pursued their life and career goals. 

Some conversations also reflect the frustration of patients with the non-availability of 

treatment, the lack of awareness about Type 1 Diabetes and about the lack of support from 

the administration during the Covid-19 crisis. 

Stories of love and inspiration. 

 

 

https://twitter.com/karynmaughan/status/1242004507623645184
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https://twitter.com/LondonLive/status/1235639968384479232
https://twitter.com/Titans/status/1241547932127633408
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https://twitter.com/ragnarock4455/status/1240966779175829512
https://twitter.com/Gemmabaggies/status/1239184934780239874
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Stories reflecting patient frustrations 

 

https://twitter.com/bakermayfield/status/1236128484268707840
https://twitter.com/RebelElliott/status/1239019479075446784
https://twitter.com/Kidfears99/status/1235725031822348288
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Research & Development-related conversations. 

Some important research and development topics are also discussed by researchers, 

institutions and patients. Conversations around such developments show that the patients 

and their families are curious and eager to learn about possible solutions for Type I 

Diabetes. Advances in stem cell therapy, unique app-based treatment methods have led 

to optimism in patients. 

https://twitter.com/Kidfears99/status/1239495821755908096
https://twitter.com/justdeplorible/status/1240362259609575424
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Of the research and development-related news, the following have garnered the most 

interest amongst the patient population. 

- FDA Rejects Lilly and Boehringer's Jardiance for Type 1 Diabetes1 

- Type 1 diabetes is not one but two distinct conditions, defined by diagnosis age2,3. Type 1 

Diabetes Looks Like It's Actually 2 Separate Diseases, Scientists Find4,5 

- Home-based video visits improve glycemic control among pediatric type 1 diabetes 

patients6 

- Chronic Post–Cardiac Surgery Pain More Likely in Diabetic Patients7 

- Artificial pancreas app for type 1 diabetes patients launched after University of Cambridge 

research8 

- Researchers discover potential cure for type 1 diabetes using new method of creating 

insulin-producing cells from stem cells9. Human Stem Cells Cure Type 1 Diabetes in Mice10 

 

 

1 https://www.bioportfolio.com/news/article/4257977/Following-November-Adcom-Vote-FDA-Rejects-

Lilly-and-Boehringers-Jardiance-for-Type.html?utm_source=dlvr.it&utm_medium=twitter 

2 https://www.eurekalert.org/pub_releases/2020-03/uoe-t1d031020.php 

3 https://yesicaneatcake.com/wp/2020/03/18/type-1-diabetes-found-to-be-two-distinct-conditions-

depending-on-age/ 

4 https://www.sciencealert.com/type-1-diabetes-looks-like-it-s-actually-2-separate-diseases-scientists-

discover 

5 https://www.sciencefocus.com/news/type-1-diabetes-is-two-separate-conditions-depending-on-age-at-

diagnosis/?fbclid=IwAR0-aJMgV1DbnCQHK5xDYsuQQbT4bpqptYxkNfms0Mjm7lUsuBAsZb4KzQE 

6 https://health.ucdavis.edu/health-news/contenthub/home-based-video-visits-improve-glycemic-control-

among-pediatric-type-1-diabetes-patients/2020/03 

7 https://www.anesthesiologynews.com/Clinical-Anesthesiology/Article/03-20/Chronic-

Post%E2%80%93Cardiac-Surgery-Pain-More-Likely-in-Diabetic-

Patients/57573?utm_source=Social&utm_medium=twitter&utm_campaign=0320cardiacsurgpain 

8 https://www.cambridgeindependent.co.uk/news/artificial-pancreas-app-for-type-1-diabetes-patients-

launched-after-university-of-cambridge-research-9102950/ 

9 https://www.drwf.org.uk/news-and-events/news/researchers-discover-potential-cure-type-1-diabetes-

using-new-method-creating 

10 https://www.labroots.com/trending/drug-discovery-and-development/16984/human-stem-cells-cure-

type-1-diabetes-mice?fbclid=IwAR2INFBakhCxWPgm9uY0u9ZlFKYjUifkrAD5g3PgdGPBitghIqjrNAzObHk 

https://www.bioportfolio.com/news/article/4257977/Following-November-Adcom-Vote-FDA-Rejects-Lilly-and-Boehringers-Jardiance-for-Type.html?utm_source=dlvr.it&utm_medium=twitter
https://www.bioportfolio.com/news/article/4257977/Following-November-Adcom-Vote-FDA-Rejects-Lilly-and-Boehringers-Jardiance-for-Type.html?utm_source=dlvr.it&utm_medium=twitter
https://www.eurekalert.org/pub_releases/2020-03/uoe-t1d031020.php
https://yesicaneatcake.com/wp/2020/03/18/type-1-diabetes-found-to-be-two-distinct-conditions-depending-on-age/
https://yesicaneatcake.com/wp/2020/03/18/type-1-diabetes-found-to-be-two-distinct-conditions-depending-on-age/
https://www.sciencealert.com/type-1-diabetes-looks-like-it-s-actually-2-separate-diseases-scientists-discover
https://www.sciencealert.com/type-1-diabetes-looks-like-it-s-actually-2-separate-diseases-scientists-discover
https://www.sciencefocus.com/news/type-1-diabetes-is-two-separate-conditions-depending-on-age-at-diagnosis/?fbclid=IwAR0-aJMgV1DbnCQHK5xDYsuQQbT4bpqptYxkNfms0Mjm7lUsuBAsZb4KzQE
https://www.sciencefocus.com/news/type-1-diabetes-is-two-separate-conditions-depending-on-age-at-diagnosis/?fbclid=IwAR0-aJMgV1DbnCQHK5xDYsuQQbT4bpqptYxkNfms0Mjm7lUsuBAsZb4KzQE
https://health.ucdavis.edu/health-news/contenthub/home-based-video-visits-improve-glycemic-control-among-pediatric-type-1-diabetes-patients/2020/03
https://health.ucdavis.edu/health-news/contenthub/home-based-video-visits-improve-glycemic-control-among-pediatric-type-1-diabetes-patients/2020/03
https://www.anesthesiologynews.com/Clinical-Anesthesiology/Article/03-20/Chronic-Post%E2%80%93Cardiac-Surgery-Pain-More-Likely-in-Diabetic-Patients/57573?utm_source=Social&utm_medium=twitter&utm_campaign=0320cardiacsurgpain
https://www.anesthesiologynews.com/Clinical-Anesthesiology/Article/03-20/Chronic-Post%E2%80%93Cardiac-Surgery-Pain-More-Likely-in-Diabetic-Patients/57573?utm_source=Social&utm_medium=twitter&utm_campaign=0320cardiacsurgpain
https://www.anesthesiologynews.com/Clinical-Anesthesiology/Article/03-20/Chronic-Post%E2%80%93Cardiac-Surgery-Pain-More-Likely-in-Diabetic-Patients/57573?utm_source=Social&utm_medium=twitter&utm_campaign=0320cardiacsurgpain
https://www.cambridgeindependent.co.uk/news/artificial-pancreas-app-for-type-1-diabetes-patients-launched-after-university-of-cambridge-research-9102950/
https://www.cambridgeindependent.co.uk/news/artificial-pancreas-app-for-type-1-diabetes-patients-launched-after-university-of-cambridge-research-9102950/
https://www.drwf.org.uk/news-and-events/news/researchers-discover-potential-cure-type-1-diabetes-using-new-method-creating
https://www.drwf.org.uk/news-and-events/news/researchers-discover-potential-cure-type-1-diabetes-using-new-method-creating
https://www.labroots.com/trending/drug-discovery-and-development/16984/human-stem-cells-cure-type-1-diabetes-mice?fbclid=IwAR2INFBakhCxWPgm9uY0u9ZlFKYjUifkrAD5g3PgdGPBitghIqjrNAzObHk
https://www.labroots.com/trending/drug-discovery-and-development/16984/human-stem-cells-cure-type-1-diabetes-mice?fbclid=IwAR2INFBakhCxWPgm9uY0u9ZlFKYjUifkrAD5g3PgdGPBitghIqjrNAzObHk
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Physicians, diabetologists and experts who 

contributed to the discussion. 

Conversations on Type 1 Diabetes were enriched by the participation of some leading 

researchers and medical practitioners. We’ve picked a few representative experts who 

provided useful perspective to patients through social platforms. 

  

https://twitter.com/FredWuMD
https://twitter.com/DrSshaya
https://twitter.com/cadiulus
https://twitter.com/ACinNYC2K19
https://twitter.com/hwitteman
https://twitter.com/GoDiabetesMD
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Top influencers who engaged in Type 1 Diabetes 

conversations. 

Auris has been used to identify both influential organizations and individuals who led 

conversations related to the Type 1 Diabetes condition. Organizations and individuals with 

powerful followership took on patient advocacy initiatives.  

  

https://twitter.com/wheezemd
https://twitter.com/DrCSWilliam
https://twitter.com/GunjanGandhiUF
https://twitter.com/Josefmagno
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Important Organizations & Institution 

The organizations which contributed to the discussions include JDRF, WHO, Diabetes UK, 

Diabetes Canada, Cleveland Clinic amongst others. Their social conversation snippets are 

shown below. 
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Important Influencers who spoke on Type 1 Diabetes 

Individuals with a large and powerful social following who initiated or supported Type 1 

Diabetes-related discussions are shown below. 
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Takeaways for healthcare brands 

 

The insights gathered point to some important opportunities for brands and organizations 

for whom Type 1 Diabetes patients are a relevant audience. Such brands and 

organizations can re-draw their strategies to: 

• Communicate with the families: Engage the female audience, especially those in 

charge of the family’s health. Type 1 Diabetes is a subject driven by emotion and 

therefore communication which has an emotional appeal will resonate with consumers. 

• Be a patient advocate: Rally behind causes related to better access to insulin and 

consumables, lower pricing to engage patient families. 

• Partner with organizations (ex. Diabetes UK), to create awareness about Type 1 

Diabetes and its unique challenges. 

• Showcase your thought leadership by sharing the most current research about Type 1 

Diabetes. 

• Engage with influencers who can help spread your word to the patients and their 

families. 

In addition, Covid-19 presents an immediate opportunity to help Type 1 Diabetes patients 

by actively listening to their issues and helping them with information and good advice. 
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